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1. Give brief answers to any TEN of the following questions :

(a) Macro Marketing.

(b) SWOT Analysis.

(c) Differentiate between a consumer and a customer.

(d) Differentiate between publicity and public relations.

(e) What is meant by Product as a symbol?

(f) Green Marketing.

(g) Mobile Marketing.

(h) What is Pay per Click advertising on Internet?

(1) Integrated Marketing Communications.
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(a) IndustrialMarketing

(b) MarketingEthics.

9. What is meant by Brand Equity? What are the brand
elements that a brand manager can choose?

IOx2=20

7. Explain the contemporaryretail management strategies.

8. Write short notes on :

6. Which factorsare contributingto the tremendousgrowth
of service sector in India ?

SECTION-C
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5. Discussthe ImportantGovernmentalinitiativesin Indiato
protect consumers.

2. Discuss the scope of FMCG and Consumer Durables
Marketing in Rural India.

3. Explain the steps in marketing planning process.

4. Writea detailednoteon the profileof an IndianConsumer
in modern era.
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G), Meta Marketing.

(k) Counter Marketing.

(1) Over Marketing.
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